
Google Retiring Call Ads: 4 Hidden Insights About
How Search Works Now



Google is phasing out standalone Call Ads by 2027.

This is more than a format update. It’s a major signal

about the future of search.



The shift to call 'assets' inside AI-

driven ads shows Google now

prioritizes user context and

intent over simple, direct

keywords.



Modern search works by understanding 'entities'—real-world concepts and their

relationships. It connects ideas, not just words.



Brands win by building topical authority. This

means creating an interconnected web of content

that proves your deep expertise to Google.



FunnelTide helps businesses adapt with a content

model focused on creation, repurposing, and wide

distribution across authoritative sites.



This strategic approach helps create sustainable organic traffic. The results compound over time,

building lasting online credibility.



Is your strategy ready for this shift? Learn how an entity-first approach

can turn your brand’s visibility into measurable growth.


